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Management LetterMan

In 2006, Ideiasnet took important steps towards 
growth and consolidation in the main IT sectors in 
which it operates. By means of the incorporation 
and purchase of new companies, using on many 
occasions its own shares as currency, Ideiasnet is 
consolidating several sectors, reaching the growth 
and leadership which our shareholders expect. 

At the end of this year, considering the annualized 
monthly sales of the entire portfolio, we reached 
the level of R$1 billion. Ideiasnet’s proportional 
interest in this volume is approximately 45%, and 
2007 will be focused also on the expansion of our 
interest in the more relevant investees.  

The more detailed analysis of foreign inves-
tors in our shares began at the end of this year 
and tends to increase in 2007, as estimated in 
our projections and expectations in the previous 
Annual Information (IAN). Be it the fact that we 
are part of a special group of developing coun-
tries – the so-called BRICs (Brazil, Russia, India 
and China), or growth, or even be it the fact that 
we are included in the technology industry, we 
have great potential of interest for foreign inves-
tors that represent nowadays less than 5% of our 
shareholding.

We present below some examples of events fa-
vorable to the continuation of the strong growth 
recorded in 2006: 

• Increase of investments in infrastructure to im-

• Formalization of the hardware and software 

• Migration of paid products and services from the 
internet into the cell phone (iMusica and Hands).

zation of processes by means of wireless network 

In addition to that, we can mention the digital 
inclusion and strong expansion of e-commerce, 
both in full swing in Brazil, and which affect posi-
tively all the group’s companies.

George Ellis
Chairman of the Board of Directors

Ideiasnet Investor

Ideiasnet is a holding company with interest 
in Brazilian Information Technology (IT) compa-
nies, with shares traded at Bovespa (“IDNT3”).

Currently, the company has interest in 19 com-
panies in the Electronic Commerce, Wireless, 
Infrastructure and Media and Entertainment seg-
ments, and contributes actively to their respec-
tive managements.  

Although the Company still invests in venture 
capital, it reduced substantially its exposure in 
this segment. In 2006, Ideiasnet promoted its 
restructuring to separate its operation in ven-
ture capital and private equity. The venture 
capital companies are now grouped in a new 
subsidiary, IdeiasVentures, which comprises 
companies with annual sales results below 
R$10 million.

In July 2006, Fator Corretora began the cover-

age of Ideiasnet’s shares. The analyst Jacque-
line Lison calculated a target-price of R$4.27 
(reference date 09/25/06) with the recommen-
dation of “attractive”. (read the report)

pany recorded a consolidated gross revenue of 
R$648.9 million, a growth of 37.7% compared 
to the same period of the previous year, con-

tional EBITDA of investees totaled R$7.5 mil-

of 682.1% compared to the same period in the 
previous year.

pany, believes that there still are consolidation 
opportunities in the industry in addition to Ide-
iasnet’s proactivity in the search for opportuni-
ties in venture capital.

With annual sales above R$100 million in 2006, 

in the segment of communication optical net-
works equipment and solutions, strengthening 
more and more its presence in the domestic and
foreign markets.

After reaching sales revenues of R$9.4 mil-
lion in 2004, recording a growth above 300% 
and reaching sales revenues of R$38.0 million 

reaching R$80 million, a growth of 110% when 

Development Center) – and Ideiasnet. With these 

develop new products.

Padtec: Annual sales of R$100 million

Retrospective 2006

http://www.mz-ir.com/ideiasnet/en/Investment_Analysis.pdf
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Performance of Shares

The online movie rental market begins 
to count on Ideiasnet, which became a 
partner of NetMovies, a company spe-
cialized in  online DVD rental. After the 

the number two in the industry.
The purpose of such an acquisition was 

to consolidate the Company in a market 
currently dominated by small operations 
without a structured growth capability. 
NetMovies now has the largest movie col-

lection – 9 thousand titles approximately 
– and the largest coverage in Brazil.

NetMovies follows the rental model 
created by the American company Net-

“subscription plan” whereby the sub-
scriber can see movies  with no return 

monthly payment.
The Company started operations in 

February 2006 and initially operates in 

in the city of Rio de Janeiro. Our expec-
tation is to reach 20 thousand subscrib-

the year with 50 thousand clients and to 
expand operations into the southeast, 
middle-east and south regions of Brazil.

This undertaking is expected to provide 
sales revenues of R$12 million in 2007, 
and of R$50 million next year.

Online movie rental attracts new investments

The portal iMusica engaged with 
four large multinational record labels 
in Brazil. This is what iMusica was 
waiting to expand operations not only 
increasing the collection of songs 
available for downloading on its web-
site, but also stimulating the Brazilian 
habit in this activity in a legal way.

That is why Felippe Llerena, part-
ner director at IMusica, considers 
this the “initial milestone” in the histo-
ry of the Company, which already has 
engagements with most independent 
label records, but did not have any 
with those responsible for the great 
hits of popular appeal. According to 

Llerena, “the biggest advantage is 

other place”.
Nowadays, the website collection 

comprises 500 thousand songs. For 
Llerena, the popularization of such 
type of sales channel of songs “will 
begin when the great artists start 
to use the internet to launch their 
songs”, catching people’s attention to 
this medium, like the Brazilian singer 

vember, exclusively online, the song 
“Berimbau Metalizado”, which will be 
launched in CD only in March 2007.

iMusica engages with four large record 
labels

Braspag, operator of distance 
payments, wants to expand its op-
erations to other continents with a
new multicurrency platform, where-
by Brazilian call-center companies
and electronic commerce webpages 
can sell their products to countries
in Europe, North America and Asia
by invoicing in local currency.
Recently, Braspag was authorized 
to make transactions in Argentina,
Chile and Mexico, thus keeping 
operations in all  Latin American
countries.

Founded last year, Braspag 
handled more than R$1.8 billion

in only 18 months of operations
and ended the year  with a record 
result of R$2 billion, 49% of 
which are movements related to 
e-commerce.

From March to October, the 
Company more than doubled the 
number of clients, from 80 to 180. 
Large companies from the Brazilian
e-commerce segment are among 
our clients, such as Lojas Ameri-

prises payment systems for sales
operations through cell phones, 

Offi cer HighlightsOffi cer

Braspag wants to conquer the world with 
payment operations

enues above R$ 650 million in 
2006, equivalent to a growth 
higher than 30% in the year. The 
company acquired 21 out of the 
23 awards for which it vied in the 

event promoted by CRN Brasil, 
the main industry news maga-
zine, aiming to award this year’s 
outstanding IT and telecom sup-
pliers. According to resellers, 
VARs, software integrators and 

vorite and was awarded nine dif-
ferent categories.

ferido” is based on research 
with resellers throughout Brazil.
The survey had two phases and 
more than 1,165 resellers voted 

ers of CRN Brasil and Reseller-
Web voted in the second phase.

selected as the exclusive sup-

more important IT manufactur-
ers in the country: Microsoft 
and Positivo. From Microsoft, 

right to sell the Xbox 360 vid-
eogame for the Brazilian retail 
market, and from Positivo, the 

precedented exclusive right to 
distribute computers for more 
than 20 thousand resellers.

Ideiasnet’s shares increased 342.6% since 2H04, three times higher than the appreciation of the Bovespa Index and ten times 

of the highest appreciations in the last years.

Bovespa:

IDNT3

Google

Nasdaq:

IDNT3 x BOVESPA e GOOG x NASDAQ

Google’s
IPO
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+90.1%

+32.6%



In 2006, another new arrival in Ide-

small and medium companies. The 
initiative came from the holding itself, 
which saw a good opportunity in this 

ket nowadays is much more focused 
on the individual.

Ideiasnet acquired 90% of Trinn-

render multimedia communication 

Telecommunications Agency (Anatel), 
and started to operate in May of this 
year. Requiring a R$ 1 million invest-

Ventures, and expects sales results of    
R$ 10 million in 2008.

The company also intends to cater 

product was launched in October, with 
the proposal of reducing by around 
50% the costs of national and interna-
tional long-distance calls.

livan, a consulting and market intel-
ligence company, indicates that Latin 
America will experience a boom of 

and 2011. According to the study, 
with this technology the number 
of lines should increase by around 
87.5% per year, leading the segment 
to achieve 1.1 billion dollars by the 
end of that period; representing 49% 
of that amount, Brazil should be re-
sponsible for the largest client base 
in the region.
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One more step in the increasing 
approximation between iMusica and 
Nokia. The mobile division continues 
to add content, advancing towards the 
target of 1 million songs in 2007, as 
well as getting increasingly closer to  
Brazilian mobile telephone operators.

Nokia’s N91 handset will arrive
in stores with a tool never seen in
the country: it will have a built-
in digital music store in its menu. 

iMusica Mobile, as it is called, was 
designed by iMusica, a company with 
a large experience in selling music
on the internet. “Broadband internet 
has only 5 million users in the country. 
Mobile telephony has 90 million.
We couldn’t stay outside that market”, 
says iMusica’s partner director,

Like the existing web operation, the 
mobile operation relies on protected 

songs only. Each user will be allowed 
up to three downloads of the same 

case  clients inadvertently erase the 
content or lose their cell phone. It’s 
important to point out that, by using 
their personal registration, clients 
can download the same song to their 
computer, accessing the iMusica 
website on the internet, without having 
to pay for the content again.

tal agency Addcomm began 

count, after bidding against sev-
en other companies. Addcomm 
already services clients such 
as Chocolates Garoto, Varig, 

Gamble and Roche. Addcomm 
assisted in the reformulation of 

net and its intranet, as well as 
the actions directed to Compa-
ny’s online communication. The 
web revitalization and evolution 
plan is expected to be executed 
in a 36-month project. 

Company establishes itself as the 
largest supplier of solutions for mo-
bile business in Latin America

ers in solutions for mobile business in 
Latin America, merged in May 2006, 
resulting in the largest supplier of mo-
bile business solutions in Latin Amer-

increased its client base from 80 to 

150, and the number of users rose 
from 40,000 to 70,000.

Following the merger, the company 
increased its focus on international-
ization, and now has operations in 
Brazil, Chile, Venezuela, Colombia, 

tugal. “We have a unique position 
in the market. Our capillarity allows 
us to serve our multinational clients 

throughout Latin America, providing 
them with complete mobility solu-
tions with a high level of service in the 
entire region”, says Marcelo Condé, 

The company will consolidate its 
share in the consumer goods and 
pharmaceutical markets, especially 

keting and medical visitation.

Spring Wireless and Sysgold shake hands on merger

Nokia cell phone has built-in iMusica store

Women decide 80% of pur-
chases in the country, and they 
represent already over 48% of  
internet users. One hundred 
percent focused on women, 
the portal Bolsa de Mulher had 
its brand repositioned, which 
resulted in a growth of 500% 
in audience in 2006. The at-
tainment of over 700 thousand 
registered users has attracted 
big advertisers, such as Unile-

L’Óreal. The vertical portal has 
as a benchmark the American 
website iVillage, which was sold 
to TV network NBC in 2006 for 

Ideiasnet invests in voice over IP

Online advertising 
gains strength

Addcomm

Bolsa de Mulher 



Companies’ Portfolio

iMusica
Ideiasnet interest: 74.8% 
A pioneer in Latin America in the distribution of 
digital media and in the sale of legal downloads 
of audiovisual content through the internet and 

– Brazil and Latin America, Yahoo, Americanas.

Hands
Ideiasnet interest: 49.0% 

smartphones, allowing for daily access to informa-
tion through mobile telephony without the need for 
a wireless connection.

Braspag
Ideiasnet interest: 25.0% 
The main Latin American company in the segment 
of processing transactions via internet and call cen-
ter. It is the only Brazilian provider of complete and 
customized solutions for processing and control of 
electronic payments. 

TrinnPhone
Ideiasnet interest: 90.0% 
Telephony operator that provides a series of servic-

companies. Focused on the corporate market, it of-

Ideiasnet S.A.

IdeiasVentures
NetMovies
Ideiasnet interest: 10.0% 
Leader in the segment of DVD rentals on the internet, 
with the largest collection and the widest coverage in 
Brazil. It offers subscription plans that allow  clients to 
see as many movies, concerts and documentaries as 

Addcomm
Ideiasnet interest: 22.8% 
Marketing and Digital Communication agency, focused 
on rendering services of planning, design, production 
and management for brands, products and services on 
the internet.

Bolsa de Mulher
Ideiasnet interest: 27.1% 
Bolsa de Mulher is the largest women’s portal on the 
Brazilian internet. With over 700 thousand registered 
users, the website has 21 journalists and over 6 thou-

-
bratel’s women’s channel. 

TV ao Vivo
Ideiasnet interest: 23.3% 
Interactive multimedia communication company, capa-
ble of broadcasting television online, both for corporate 
projects and independent contents.

Ivox
Ideiasnet interest: 57.3% 
Opinion survey website and CRM tool. The portal re-
cords 750 thousand page views and 200 thousand 
visitors every month, and relies on a large database, 
comprised of 800 thousand registered users. 

Visionnaire
Ideiasnet interest: 40.0% 

via web, complex system integration in large com-
panies, besides offering its own products.

Sadig
Ideiasnet interest: 19.6% 
It develops and sells business intelligence soft-

offers complete solutions that help companies an-
alyze and interpret data about their clients, suppli-
ers, inventories, orders, and accounts payable and 
receivable, among other competitive variables.
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Ideiasnet interest: 49.5%
Brazil’s largest distributor of information technology 
products – hardware and software. It has closed a 

-
puters – the largest manufacturer in the country. It 
has over 30 lines of products and a complete infra-
structure to serve its 20 thousand registered resell-
ers, distributed throughout the national territory.

Softcorp
Ideiasnet interest: 41.6%
Brazil’s largest reseller of information technology 
products – hardware and software – and associ-
ated services for the corporate market. It is the 

an operation with very low stocks. 

iLogística
Ideiasnet interest: 34.6 %
Company offering services for logistics and electronic 
commerce, which provides solutions for direct sales, 

-
merce.

Automatos
Ideiasnet interest: 19.0% 
Company focused on IT infrastructure management. Be-
sides innovation, it offers low cost, quick installation and 
easy product implementation, and has grown by around 
40% per year.

Spring Wireless
Ideiasnet interest: 10.8%
Leader in solutions of corporate mobility in the “end-to-
end” model, comprising software, managed services 
and wireless connectivity. It has a market share of over 
70% in Brazil, and it is expanding to Latin America.

Pini
Ideiasnet interest: 31.1 %
The largest technical publishing company in the 
country operating in the civil construction segment, 
with a complete software line, specialized services 
and web solutions. Founded in 1948, it is one of 
the most traditional companies in the engineering, 
architecture and construction sector. 

Padtec
Ideiasnet interest: 22.5%
The largest Brazilian company in the segment of 
solutions for communication optical networks. The 
history of its growth in sales results is 300% from 
2004 to 2005, and 110% for 2006, therefore it is 
becoming increasingly active in the Brazilian and 
international markets, especially in Latin America.


