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2009 Results

Ideiasnet concluded sale of Braspag

for R$25.0 million in 2Q09

Rio de Janeiro, August 14, 2009 i Ideiasnet S.A. (Bovespa: IDNT3, Bloomberg: IDNT3 BZ,
Reuters: IDNT3.SA), a technology venture capital company that invests in Brazil and Latin
America, announces today its results for the second quarter (2Q09).
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In 2Q09 Ideiasnet concluded the sale of Braspag for R$25.0 million to Grupo
Silvio Santos. Ideiasnet held a 24.4% interest in Braspag and received a return of
26x the capital invested over a period of four and a half years, resulting in an
annual internal rate of return (IRR) of 162.2%. This sale positively impacted
Ideiasnet’s proportional combined results in the amount of R$ 6.0 million.

Proportional net revenue!™ was R$ 183.3 million in 2Q09 and R$ 381.8 million
in 1HO09, an 18.9% and 5.9% decrease compared to the 2Q08 and 1HO08,
respectively.

In 2Q09 Ideiasnet registered negative proportional EBITDA® of R$ 3.1 million
and R$ 2.3 million in 1H09, reversing the positive figures reported in the same
periods in 2008.

Ideiasnet announced a new investment in the E-commerce sector: MolP
(Money over IP), in partnership with iG.

Padtec concluded its first sale of equipment for access networks, using GPON
technology, to NET Campos. GPON is included in &g
as described in the Subsequent Events section.

Bolsa de Mulher recorded YoY Net Revenue growth of 466.8% and 359.0% in
2Q09 and 1HO09, respectively.

|l dei asnet6s Board of Directors authori
and indirect investments into the Ideiasnet Fundo de Investimento em
Participac@es (FIP 1), as mentioned in the Subsequent Events section.

W Proportional result considers only the proportional shares of Ideiasnet in the companies in its portfolio..

I EBITDA: Earnings before interest, tax, depreciation and amortization, excluding extraordinary expenses, is presented as additional information, since we
believe it is an important indicator of our operating performance, as well as useful for comparing our performance with that of other companies in the sector.
However, no single number must be considered a substitute for net income calculated according to Brazilian Corporate Law (BR GAAP) or even a measure
of the Company's profitability. Moreover, our calculation of EBITDA may not be comparable with other similar measures adopted by other companies.
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OVERVIEW |

Results in the second quarter of 2 0 0 9thamexpeetedc har a
operating results, still reflecting the negative impact of the global crisis. Results were also affected

by the non-recurring impact of the so-called Tax Substitution regime implemented by the state of

S&o Paulo. This regime was implemented for the IT Distribution and Resale segment, which

severely affected the E-commerce segment. Despite these results, the quarter was also marked by

positive events for the Company, including the sale of Braspag, whose conclusion, with a return of

26x the capital invested, marked the starting point of the Companyés deci sion t
dynamism into the portfolio.

The most important factors impacting | deiasnet bs

Officerit he main factor affecting Officerés results v
regime for the IT sector in the state of Sdo Paulo in June 2009. IT manufacturers struggled to

adapt their operations to the new requirements, affecting product pricing during the first half of the

month and causing a substantial drop in market sales. This market downturn was approximately

45.0% in 2Q09 and 25.0% in 1HO09 versus the same periods in 2008, but Officer itself did better

than the market, recording respective declines of only 19.9% and 7.1% in the same periods. In

addition to this non-recurring event, the product mix continued to be affected by shrinking demand

in the software segment, consequently jeopardizing the EBITDA margin. However, the preliminary

figures from July are already indicating an overall market improvement

Softcorp T IT resale margins were squeezed in the second quarter, as segment companies
suffered from the postponement of several corporate orders. In line with its policy of maintaining
attractive gross margins, Softcorp focused on the growth and development of its service area in
order to recoup operating margins before the end of the year. J u | ydimsinany figures are already
showingan i mprovement in the Cotiqmanyé6s results in th

Padtecit he second quarter was mar ked b ypatidiyeoffsettnghpany 6
the negative results in the first quarter. As ex
contributed to its growth and the beginnings of a margin recovery. Nevertheless, this recovery has

not yet reached expected levels, since most revenue came from new networks, especially those of

GVT and Telefénica. In addition, OI+BrT have not yet resumed their expected pace of purchases.

Net Revenue increased by 44.2% over 1Q09, but fell 26.4% YoY. We expect an upturn in orders

from Embratel, which historically occurs in the second half of the year (initiallyc onf i r med by J
preliminary figures), as well as the return of Oi+BrTé s p u r tomansaklevels, higher sales of

storage area networks (SAN) and new products such as GPON, as well as the inflow of revenue

from 2Q09 sales, which were 25.0% higher than the previous quarter.

Media, Communications and Content i this segment continues to thrive, recording YoY net
revenue growth of 108.2% in 2Q09 and 94.3% in 1HQ9, led by Bolsa de Mulher. However, this
pace of growth has required substantial investments, which has impacted EBITDA, especially that
of iMusica. Nevertheless, ldeasnet believes, that despite the challenging scenario, the current
strategy of these companies is fully in line with their objectives of maintaining their leading
positions while undergoing aggressive sustainable growth and ensuring cash generation.

|l dei asnetds main highlight was its first relevant
by Grupo Silvio Santos for R$25 million. The Company received a return of 26x the capital
invested over four and a half years, equivalent to an annual internal rate of return (IRR) of 162.2%.
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Despite the sale, Ideiasnet still maintains a presence in the electronic payment sector thanks to the
investment in MolP.

Without detracting from the excellent return from this transaction, the Company believes that the
progressive dynamism of its portfolio will be a crucial factor in consolidating its position as the Latin
American benchmark for a technology venture capital firm.

|l dei asnet believes that the yeards most challengi
economy in general and the IT segment. The outlook for the market as a whole is a positive one,

indicating a second-half recovery in the Brazilian and global economies, and the maintenance of

|l dei asnetds annual guidance regarding the positiyv
Although it is still impossible to say with any degree of certainty exactly how long the effects of the

global economic crisis will last, the widespread panic does appear to be coming to an end, as does

the wave of unsound investment decisions.

Brazil 6s capital mar ket was marked by tokeandggr adua
public securities. Equity investments, which totaled US$ 3.15 billion in the year through June,

recorded their highest monthly total over the past 13 months in May. In line with the pace of market
recovery, | dei asnet 6 s s hoatheBovespe af B¥1504 dilliacn n2@08,d v ol u
massive 193.7% increase in relation to the previous three months.

The return of foreign investords appetite for the
the U.S. capital market, which has seen several important operations in recent months, especially

in the technology sector. One such was the IPO of the online restaurant reservation system
OpenTable.com, with an EV of around US$600.0 million. Other highlights included the IPOs of
Solarwinds, a network management software firm, which raised US$151.5 million, and LogMeln,

which makes remote access software, which raised US$106.7 million on the Nasdaq. Recently,
Amazon.com acquired the retail apparel and footwear site Zappo.com for US$930.0 million and, in

August, Microsoft sold the digital communications and marketing agency Razorfish to the Publicis

group for US$530.0 million.

We expect this recovery to continue throughout the rest of 2009, and p o r t f apératirg desults
should reflect this improvement by substantially offsetting the lower-than-expected results recorded
in the first half.

Management
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| SUMMARY OF RESULTS ‘ﬁ

2008 2009 76 1HO08 1HO09 2
NET REVENUE 225,935 183,311 -18.9% 405,649 381,831 -5.9%
GROSS PROFIT 52,257 28,673 73,823 61,285
Gross Margin 23.0% 16.0% 18.0% 16.0%
OPERATING EXPENSES (45,145) (31,756) (64,979) (63,626)
(=) EBITDA 7,112 (3,083) n.m. 8,844 (2,341) n.m.
EBITDA Margin 3.10% -1.68% 2.20% -0.61%
Extraordinary Result 0 5,978 0 5,978
(=) Net Income 2,268 (423) n.m. 2,566 (6,433) n.m.
REVENUE 1
I n 1HO9, | dei asnet 6 s p o rNetfRevenu®of RSeLB38 mitlionen®QO® andlp o r t i
R$ 381.8 million in 1H09, down 18.9% and 5.9%, respectively, in relation to the same periods in
2008.
Net Revenue
(in R$ million)
00 59% 3818
18.9%
2259 TT——0
183.3
2008 2009 1H08 1H09

~
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I n 1HO09, |l dei asnet 6s port f oEBITOA of B&3d miliendn 2Q09 gnalt i v e
a negative R$ 2.3 million in 1H09, reversing the positive figures reported in the same period of
2008.
EBITDA
(in R$ million)

2.3)
(3.1)

2Q08 2Q09 1HO8 1HO9
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Ideiasnet posted a 1HO9 portfolio proportional net loss of R$ 423.0 thousand in 2Q09 and a net
loss of R$6.5 million in 1HO09, reversing the positive results recorded in the same periods in 2008.

Net Income
(in R$ million)

2.3

0.4)

2Q08 2Q09 1HO8

(6.5)

| IDEIASNET I

About ldeiasnet

Ideiasnet is a leading venture capital company that invests in technology in Brazil and Latin
America, with shares traded on the S&o Paulo Stock Exchange (Bovespa) under the ticker IDNT3.
Seeking to maximize value for shareholders, Ideiasnet is actively involved in all development
stages of its investees by promoting synergies, providing management support and playing an
active role in defining strategies, market positioning and the structuring of mergers, acquisitions
and divestments.

Ideiasnet began its venture capital operations in 2000, providing seed capital for internet start-ups.
Following its initial public offering, Ideiasnet became the first venture capital company in Brazil with
a permanent capital structure.

Sale of Braspag to Grupo Silvio Santos

In June 2009, Ideiasnet performed the first relevant sale of one of its portfolio companies. Braspag
was acquired by Grupo Silvio Santos, which will include it in its platform of unique services to
clients in Brazil. The transaction involved a total amount of R$ 25.0 million and encompasses
100.0% of Br aspagds shares. |l dei asnetds received a r et

~
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period of four and a half years, equivalent to an internal rate of return (IRR) of 162.2%. The
R$ 6.1 million received from the sale of the 25.0% interest in Braspag will be allocated towards
new investments.

The process of gradual divestment and investmenti n i ts investees is part o
i mposing more dynamism on its portfolio, and Br as
of this process.

Stock Performance

I n 2Q09, |l dei asnetds shares (| D99.T Billion pretlredovdspag t r a d
down 66.0% YoY, but a hefty 193.7% improvement over 1QQ09, thanks to the brisk recovery of the

domestic capital market. Daily traded volume in 2Q09 averaged around R$ 1.8 million. In the

second quarter, | dei as net 0 strorgli anoving up bya76.6%, &an R$ 1.84 on March

31, 2009 to R$ 3.25 on June 30, 2009.

Reciprocal Interest - Ideiasnet Stock Purchase Program

Officer did not acquire any shares in 2Q09 within the scope of its Ideiasnet stock purchase
program, closing June with 4,079,600 shares.

WEHT EVENTS |

New Chief Financial Officer

On July 13, 2009 Alexandra de Haan was appointed
Ms. de Haan is a graduate of Georgetown University and holds an MBA from Columbia Business

School. Her experience in the financial area includes positions with international investment banks

and as an executive in the telecommunications sector.

From now on, Rodin Spielmann, serving the company since 2001, will be focused on the Investor
Relations Area and development of portfolio companies in the E-commerce and Infra & Telecom
segments.

Ideiasnet Fundo de Investimento em Participacfes | (FIP 1)

On August 11, 2009, | d e a s Baatd @fsDirectors authorized the migration of the compan ys 6

direct and indirect investments to the Ideiasnet Fundo de Investimento em Participacdes (FIP 1). As

mentioned in the Material Fact dated June 25, 2009, the constitution of FIP I, whose sole
shareholders are Ideiasnet and its subsidiaries, isinlinewi t h t he Company&6s goa
greater dynamism into the portfolio.
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W | EOLIO BREAKDOWN H

NET REVENUE AND EBITDA

According to the new portfolio segmentation, which classified investees according to their stage of
development and operating segment, the investees are divided as follows:

MEDIA, COMMUNICATION
E-COMMERCE INFRASTRUCTURE & TELECOM & CONTENT

MaoiP
EARLY money over ip t];]&%{%

@I%Ie?e& zura!.

NetMovies’
.com.br

BALANCED SOFTCORP

- bolsademulher
Padtec SPring o
Optical Components and Systems wireless h

H
| MEDIAFACTORY “(A) add

Virtus vsoware a ﬁ;‘

'.\ @ Hands AQVIVO

.com.br 7
w

— officer
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D
3
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The E-commerce segment recorded Net Revenue of R$ 164.3 million in 2Q09 and R$ 346.3
million in 1HO9, representing YoY decreases of 21.1% and 7.5%, respectively. EBITDA totaled
R$ 826 thousand in 2Q09 and R$ 5.4 million in 1H09, declining by 84.8% and 17.3% in relation to
2Q08 and 1HO08 respectively. The segment recorded Net Income of R$ 5.1 million in 2Q09 and R$
4.4 million in 1HO09, up 201.0% and 228.0% in relation to 2Q08 and 1HO8 respectively, positively
impacted by the non-recurring income from the sale of Braspag.

The Infra & Telecom sector generated Net Revenue of R$ 11.6 million in 2Q09 and R$ 21.3 million
in 1HO09, a 18.0% and 11.0% decrease in relation to 2Q08 and 1HO08 respectively. EBITDA came to
R$ 139 thousand in 2Q09 and a negative R$ 1.3 million in 1H09, reducing by 94.0% and 138.0%
less than 2Q08 and 1HO08, respectively.

The Media, Communications & Content segment reported Net Revenue of R$ 7.4 million in 2Q09,
and R$ 14.2 million in 1HO09, respective YoY growth of 108.2% and 94.3%, while EBITDA
amounted to a negative R$ 4.1 million in 2Q09 and a negative R$ 6.5 million in 1H09. The great
majority of companies in this segment are categorized between the Early and Balanced stages,

ideiasnet | @i: itag @y
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which are expected to record more substantial revenue growth, albeit with still high OPEX,
accompanied by a gradual and scalable improvement in margins.

TheE-commer ce segment maintained its i mpd¥sharmae i n
1HO09 proportional combined Net Revenue, versus 92.3% in the same period a year earlier.

Net Revenue

1HO08 1HO09

1.8%

3.7%

= E-Commerce

= E-Commerce

= |nfrastructure and Telecom = |nfrastructure and Telecom

Media, Communication and Content Media, Communication and Content

In 1HO9, the E-commerce segment accounted for 100.0% of t he |1 dei asnet

portf
combined EBITDA, versus 65.7% in 1HO08.

EBITDA

1HO08 1HO09

34.3% 65.7% 100%

=E-Commerce B nfrastructure and Telecom HE-Commerce
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WHHGHTS OF THE PORTFOLIO COMPANIES IN 2Q09 |

OFFICER DISTRIBUIDORA
Distributor of IT products i

Of ficerds 2Q09 results were bel owYdYhaeductoroimpei ny 6 s
Revenue (-7.1% in 1H09), and EBITDA of R$ 2.1 million, down 69.4% YoY (-32.8% in 1H09).

The most i mportant factor impacting Officerds Net
Séo Paulo, as of June 1, 2009, of the Tax Substitution regime, through which ICMS (state VAT) is

levied at the beginning of the production chain in the case of electronics and consumer electronics

products, as well as home appliances. Designed to facilitate tax collection and oversight on the

part of the state governmentengtihnee emd anggwr et hiraou gho
sales chain of these products. Some of Officerés
new product pricing requirements, which generated delays in product deliveries, resulting in a

negative impact on the market of around 45.0% in the quarter. This was partially offset by the fact

that Officer also maintains a distribution centerl
growth of 70% in comparison to June 2008).

However, the company did not introduce any changes in its annual planning since business flow is
expected to return to normal once suppliers adapt to the new regime.

The introduction of the Public Digital Bookkeeping System (SPED) on May 31, 2009, constituted
yet another step forward in the digitalization of the tax authority/taxpayer relationship. The new
procedure, which alters the way in which companies transfer information to the federal tax
authorities, obliges all corporate taxpayers to deliver their digitalized fiscal documents for the
period between January and April this year by a predetermined deadline. The new system reduces
administrative costs, thereby encouraging firms to comply with formal procedures. It also improves
tax controls and helps prevent tax evasion by facilitating the cross-checking of information.

Together with the Electronic Invoice (Nfe) and the REDF (Fiscal Document Electronic Register),
Officer believes the implementation of SPED and Tax Substitution are important steps in the
increasing formalization of the market and the reduction of the so-called grey (informal) market.

PADTEC
Optical communication network solutions 1

Padt e c 6 s-quarter cevamuk was already reflecting the results of sales realized in the first
three months, but not with the pace expected. These sales will only be fully reflected in the coming
quarters.

I n addition, as anticipated |l ast quarter, the exp
portfolio contributed to its growth and the recovery of its margins.

One of the quarterds highlights was the first sal
(Gigabit Passive Optical Network) technology to NET Campos, which invested R$ 4 million in the
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project and will consequently have the first FTTH (fiber-to-the-home) service in the state of Rio de
Janeiro.

GPON technology will consolidate triple play, in addition to providing a substantial increase in
available bandwidth. According to Teleco (a telecom consulting firm), GPON equipment
manufacturers saw their global revenue increase by 12.0% YoY in 1H09 and annual sales are
expected to reach US$2 billion. In addition, GPON looks likely to overtake EPON (Ethernet
Passive Optical Network) as the predominant technology worldwide. This rapid growth is due to the
following factors:

i) The tendency towards more bandwidth-intensive services, such as the transmission of TV
and video content, is encouraging operators to update or replace their legacy copper
access networks.

i) Since GPON allows multiple users to share the same fiber, there is a reduction in the
number of network access pipes and in fiber-optic management, in turn reducing
network investments (Capex) and operating expenses (Opex).

i) The use of a passive optical network instead of a copper network could cut annual
operating expenses by as much as 80%. GPON does not require electronic equipment
in the external network, and, as a result, does not demand maintenance.

Padtec was also chosen as supplier for a DWDM system with 400 optical channels to serve the
backup site of Banco do Brasil in Brasiia. Padt ec won the bid over the
DWDM systems suppliers for storage area networks (SAN).

I nitiated in 2008, Padtecb6s international mar ket
generating results such as the sale of two long-distance networks in Argentina, systems
implementation in Algeria and the sale of new networks in Argentina. In 2Q09, international sales
reflected the success of these efforts, accounting for 20.4% and 18.3% of net revenue in 2Q09 and

1HO9 respectively. In addition, Civcom, an Israeli-based company acquired by Padtec in 2008,

began diversifying its client portfolio, and, as a result, 50% of its 2Q09 sales were to new clients

and 50.0% to Padtec, versus the previous ratio of 100.0% to Padtec.

Ot her period highlights included the hiring of Pa
to improve its broadband network (Speedy) and the signing of important network expansion
contracts with CTBC, GVT and Global Crossing, representing 54.0% of 1H09 sales.

SPRING WIRELESS
Solutions and services for wireless platforms in the corporate market 1

In June 2009, Spring Wireless received the Microsoft Mobility Solutions Partner of the Year award.

The 2009 Microsoft Partner of the Year Awards was given to those partners who delivered
exemplary solutions to their customers in 2008 using Microsoft technology. The winners were

selected among applicants from around the globe. Microsoft partners around the globe submitted

appr oxi mately 2,000 applicants, the winners being
technologies to supply solutions to their clients. The winners demonstrated a superior level of

expertise and focus on delivering value to their clients. Spring Wireless develops and implements

mobile solutions and services based on Windows Mobile technology.
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BOLSA DE MULHER
The largest women communication group of the Brazilian Internet i

I'n addition to being the fir seworkio thecounsy, Bolsachasa | on
also been showing significant growth in the past quarters in all its elements. The company posted
second-quarter net revenue growth of 467% in relation to 2Q08 and of 359.0% in 1HO09 against

1HO08.

In line withitsstrategy t o be a fAmultiplatformd company, t he
with Oi to circulate the Bolsa TV content in Oi TV. Bolsa TV, will have two weekly 30-minute

programs which will maintain the online format and content. Oi 6 s channel , whi

broadcasting in Rio de Janeiro in July 2009, has a wide range of programs and has been on the air
since 2006 in Belo Horizonte, Uberlandia, Pogos de Caldas and Barbacena, through Oi TV, a
regional pay TV company.

The second quarter also saw the launch of two new companies, Pink Ad Network and Sophia
Mind. Pink Ad Network consists of a network of partners providing high-quality advertising content
of relevance and interest to a female audience. Divided into topics, the network allows advertisers
to reach their target audience in a direct and efficient manner.

Pink Ad Networko6s member sites are represented co
and can therefore increment their revenue and traffic through network tools, thereby increasing
their market value.

Sophia Mind is geared towards market research and intelligence, focusing on understanding the
womenbdés segment and helping its clients to maxi mi
audience. Bolsa de Mulher believes that this century will see women advancing on all fronts,

increasing not only their purchasing power, but also their power to effect major political and social
transformations. Women are undergoing huge behavioral, cultural and social changes that require

an in-depth understanding in order to establish effective and useful communications.

Bol sa de Mul her 6s -bpsedeiYilmge,aGlam Meédla eand $ug&r. Publishing, the
French AuFeminin, listed on the Paris Stock Exchange (FEM i FR) and the Russian Woman’s
Journal.

MolP
Solution in electronic payments 1

In the same month that it sold Braspag, Ideiasnet, in partnership with iG, concluded another
investment in the e-commerce segment 1 MolP (Money over IP). The new investment offers an
electronic payment solution through which any registered seller (corporate or individual) can carry
out transactions through the internet, offering their respective buyers a variety of electronic means
of payment, including debit and credit cards (in one or several installments), checking account
debits, automatic debits and bank payment orders.

MolP currently offers its services to around 6,000 sellers, and expects to reach 30,000 by year-
end. Turnover in 2010 is estimated at around R$100 million from more than 750,000 transactions.

=
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The inclusion of Mol P i n | dei as n eoninerce pueratiofiso | i o
Foll owing the sale of Braspag, Mol P has become | ¢
on small and midsized segments which are experiencing rapid growth in Brazil. In addition, there is

a direct synergy between Mol P and other companies

already includes sellers who use this payment system in its price comparisons. | n addi ti on, Z
buyers will also have access to a secure purchase program jointly developed by the two
companies.

IMUSICA

Digital Media Management and Distribution 7

iMusica posted massive YoY net revenue growth of 1,509.5% in 2Q09 and 762.2% in 1HO09. Its
current catalog consists of more than 3 million licensed tracks and it to this day it has sold 4 million
tracks through mobile phones.

In the second quarter, it entered into an agreement with Universal Music Mexico to distribute its
music through TelCel (AMX México), with an initial catalog of more than 75,000 tracks.

A relevant operation for the sector was the global partnership agreed between Sony Music and the
integrator IODA, which aims to create a distribution and services network catering to holders of
independent rights. This agreement is interesting, since it demonstrates that the business model
adopted by iMusica captures the attention of large companies in the segment.

The mobile market is presenting excellent growth prospects, boosted by the introduction of new
business models such as the subscription model. This model, which has already proved its
effectiveness in Brazil and abroad, is extremely attractive to final consumers and also generates
recurring revenue for operators and their partners. iMusica will launch its own subscription model in
3Q09.
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MEéNY INTERESTS q

The following table shows the interest held by Ideiasnet in each of the companies in its portfolio.
The first column shows the percentage at the end of 2Q08, and the second the percentage at the

end of 2Q09.
. _ % IDNT
ompanies
: 06/30/2008 | 06/30/2009

Bolsa de
Mulher 93.0% 95.7%

BrANDS 100.0%

Braspag 25.0% 0.0%

MolP 0.0% 12.1%
Officer 100.0% 100.0%
Pini 31.1% 31.1%
Spring

Wireless 10,8% 10,2%
Virtus 34,6% 34,6%
Zura 60,0% 60,0%
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WEETM ENTS 1

In 2Q09, Ideiasnet invested R$ 7.5 million in its investees, broken down as follows:

Transfers (R$ thousand)

Sector Company Amount (%)
E-commerce Softcorp 2,000 26.6%
Infra & Telecom Automatos and .

Trinnphone 1,560 20.7%
Media, Musica. Netovi
Communications & IMusica, NetiMovies, .
CEniE BrANDS and Zura! 3,964 52.7%

e —

In the second quarter of 2009, consolidated net debt totaled R$ 55.4 million, 183% higher than the
R$ 19.6 million recorded in 2Q08.

06/30/2009

Cash and Cash Equivalents 22,100
Short-term Loans (50,669)
Long-term Loans (26,856)
Net Debt (55,425)

(in R$ thousand)

m ”EICOME ‘*

In the Income Statement on page 21, we have consolidated the financial information referring to
100.0% of Officer, 97.0% of Softcorp, 100.0% of Brands and 34.2% of Padtec, which represent the
most relevant proportional values in the portfolio. Equity income from the remainder of the portfolio
came to R$ 1.8 million in 2Q09.
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WR'HéRY EVENTS i CAPITAL REDUCTION 1

On May 15, 2009, a Speci al Sharehol dersd Meeting
stock, corresponding to accrued losses in the amount of R$ 27,161,019.88 (twenty-seven million,
one hundred and sixty-one thousand and nineteen Reais and eighty-eight cents).

Mﬁ EELATIONS CONTACT q

Rodin Spielmann
Investor Relations Officer

André Segadilha and Priscila Leal
Investor Relations
ri@ideiasnet.com.br
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| ANNEXES

—

M iTATEMENT (R$ Thousand)

—

Proportional Portfolio

— | 2008 | 2000 | & |

GROSS REVENUE

(-) Taxes and deductions
NET REVENUES

Cost of goods sold
GROSS PROFIT

Gross margin
OPERATING EXPENSES
General and administrative
Other expenses

(=) EBITDA

Ebitda margin
Depreciation

(=) EBIT

Net financial results

(=) EBT

(-) Non-operating results

(-) Income tax and social contrbution

Profit sharing
Extraordinary Result

270,350

(44,415)

225,935

(173,678)

52,257
23.1%

(45,145)
(41,962)
(3,183)

7,112
3.15%

(732)

6,380

(972)

5,408
195

(3,335)

234,259
(50,948)
183,311
(154,638)
28,673
15.6%
(31,756) n.m.
(31,345)
(411)
(3,083) n.m.
-1.68%
(727)
(3,810)
(2,719)
(6,529)
(492)
56
564
5,978

-13.3%

-18.9%

: 2,268 (423)

Proportional Portfolio
] 1Hos ]| 1Ho9 | B |

GROSS REVENUE 511,100 480,745 -5.9%
(-) Taxes and deductions (105,451) (98,914)
NET REVENUES 405,649 381,831 -5.9%
Cost of goods sold (331,826) (320,546)
GROSS PROFIT 73,823 61,285
Gross margin 18.2% 16.1%
OPERATING EXPENSES (64,979) (63,626) n.m.
General and administrative (60,286) (63,211)
Other expenses (4,693) (414)
(=) EBITDA 8,844 (2,341) n.m.
Ebitda margin 2.18% -0.61%
Depreciation (1,466) (1,632)
(=) EBIT 7,378 (3,973)
Net financial results (2,584) (6,563)
(=) EBT 4,794 (10,536)
(-) Non-operating results 1,585 (1,487)
(-) Income tax and social contrbution (3,812) (952)
Profit sharing (0) 564
Extraordinary Result - 5,978
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2009 Results

ﬂﬁHCIAL STATEMENTS i BY SEGMENT (R$ thousands) q

E-commerce

2Q08 2Q09
GROSS REVENUE 248,611 210,320 -15.4% 472,693
(-) Taxes and deductions (40,364) (46,030) (98,259)
NET REVENUES 208,247 164,290 -21.1% 374,434
Cost of goods sold (166,509) (142,813) (318,695)
GROSS PROFIT 41,737 21,477 55,739
Gross margin 16.3% 13.1% 14.9%
OPERATING EXPENSES (36,296)  (20,650) (49,178)
General & administrative (36,270) (20,447) (49,072)
Other expenses (26) (203) (106)
(=) EBITDA 5,441 826 -84.8% 6,560
Ebitda margin 2.6% 0.5% 1.8%
.Depreciation (491) (355) (892)
(=) EBIT 4,951 471 5,669
.Net financial results (679) (2,720) (1,859)
(=) EBT 4,272 (1,248) 3,809
(-) Non-operating results (205) (35) 131
(-) Inc. tax & social contrib. (2,376) 388 (2,591)
Profit sharing - - -
Extraordinary Result - 5,978
Infrastructure & Telecom

2Q08 2Q09
GROSS REVENUE 17,724 15,684 -11.5% 30,251
(-) Taxes and deductions (3,605) (4,094) (6,334)
NET REVENUES 14,119 11,589 -17.9% 23,917
Cost of goods sold (6,284) (6,221) (11,088)
GROSS PROFIT 7,835 5,368 12,829
Gross margin 55.5% 46.3% 53.6%
OPERATING EXPENSES (5,423) (5,229) (9,398)
General & administrative (2,483) (5,084) (5,040)
Other expenses (2,940) (146) (4,358)
(=) EBITDA 2,412 139 -94.3% 3,431
Ebitda margin 17.1% 1.2% 14.3%
.Depreciation (103) (403) (327)
(=) EBIT 2,309 (264) 3,104
.Net financial results (186) (815) (397)
(=) EBT 2,123 (1,079) 2,707
(-) Non-operating results 112 (173) 1,428
(-) Inc. tax & social contrib. (948) (119) (1,213)
Profit sharing - - -
Extraordinary Result - -

idei @ =g o
ideiasnet e taa Vg

438,334
(91,993)
346,342
(299,693)
46,649
13.5%
(41,221)
(40,924)
(297)
5,428
1.6%
(811)
4,617
(4,741)
(125)
(816)
(614)

-7.3%

-7.5%

-17.3%

5,978

4,423 228%

1HO8 1HO09 2

26,798
(5,486)
21,312
(11,525)
9,787
45.9%
(11,105)
(10,996)
(110)
(1,318) n.m.
-6.2%
(561)
(1,879)
(1,251)
(3,130)
(353)
(119)

-11.4%

-10.9%

(3,603) n.m.
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Media, Communication & Content

GROSS REVENUE

(-) Taxes and deductions
NET REVENUES

Cost of goods sold
GROSS PROFIT

Gross margin
OPERATING EXPENSES
General & administrative
Other expenses

(=) EBITDA

Ebitda margin
.Depreciation

(=) EBIT

.Net financial results

(=) EBT

(-) Non-operating results
(-) Inc. tax & social contrib.
Profit sharing
Extraordinary Result

(=) Net income (710) m. (1,704) (7,254) n.m.

IDNYTS

2Q08
4,015
(446)
3,570
(885)
2,685
75.2%
(3,427)
(3,210)
(218)
(742)
-20.8%
(138)
(880)
(107)
(987)
288
(11)
0)

itag
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2Q09
8,256
(824)
7,432
(5,604)
1,828
24.6%
(5,876)
(5,814)
(62)
(4,048)
-54.5%
31
(4,017)
(184)
(4,202)
(284)
(213)
564

25
105.6%

108.2%

n.m.

(4,134) n.

&
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1HO8
8,157
(859)
7,298
(2,043)
5,255
72.0%
(6,403)
(6,174)
(229)
(1,148)
-15.7%
(247)
(1,395)
(328)
(1,723)
26
(8)
(0)

2009 Results

1H09
15,612
(1,435)
14,177
(9,328)
4,849
34.2%
(11,299)
(11,292)
(8)
(6,450)
-45.5%
(260)
(6,710)
(571)
(7,281)
(318)
(219)
564

25
91.4%

94.3%

n.m.
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2009 Results

MEQHYS CONSOLIDATED BALANCE SHEET (R$ thousand) I

ASSETS
Current Asset 241.913 302.206
Cash in hand 22.100 85.964
Inventory 56.942 68.432
Receivables 118.013 123.278
Related Parties - Receivables 2.480 592
Recoverable Taxes 13.721 9.070
Others 28.657 14.870
Long-term Assets 41.852 46.438
Advances for future capital increase 5.719 32.891
Related Parties - Receivables 14.143 12.799
Mutual Receivables 17.688 15.221
(-) Mutual Provisio